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2015 China Luxury Trend
Release on the 26th of October 2015

• 18	months of	data	(January 2014	to	June 2015)	

• More	than 1	billion	spontaneous searches queries analyzed

• 4	Segments	covered (Watches,	Ready-to-wear,	Jewelry,	Bags)

• More	80	brands	 included

• Exclusive	data	and	indicators (search volumes,	Click-through-rate,	mobile	share,	breakdown	by	keywords)

• Strategic	dimensions	 analyzed (gifting trends	and	seasonality,	influencers and	Key	Opinion	 Leaders)



Digital & Search Engine Market in China
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2015 Milestone: 
nearly half of the 
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Mobile Search Trends in past Decades 

CHINA
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2015 Milestone: 
Almost 90% Chinese 
netizen use mobile



97.4 %
Coverage Rate

Chinese Search Engine Market

600million users

12 times daily search 
per user

8 billion 
Dailysearch queries

Data Source: CNNIC, 2015.07
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Luxury industry search volume grows steadily at double-digit

Industry	 including	4	industry	and	strong	related	life	style	words,	eg,	street	shot.	

Data Source: Baidu TanXing 2014.01-2015.06
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310k
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Search evolution broken down by segment

Data Source: Baidu TanXing 2014.07-2015.06

MOBILE
SHAREGROWTH

560k

WATCHES

RTW

JEWELRY

HANDBAGS

• Fashion	experiences	a	stronger	seasonality

• Watch	remains	the	most	popular	 segment	 in	overall

• Fashion	is	not	 limited	to	accessories	(handbags)	 anymore	



2015 Fashion Trends Preview
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42%

57%

A steady growth observed for RTW with peaks of interest at the beginning 
of winter and summer

Data Source: Baidu TanXing 2014.01-2015.06
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Picture

23%

52%

Baidu Most Popular 
Platforms

(besides search engine)

Data Source: Baidu VIP Index 2014.07-2015.06

Non-brand keywords take up half of RTW Category
Visual and Educational needs are required by users   

57%

Encyclopedia

Keywords

43%

Non-brand product

Branded



Key intentions for non-branded searches
Product Ranking & List Style

内衣/underwear Women Dress Ranking Mix & Match

高跟鞋/high-heels Men Wear Brands Ranking Cloths Match

连衣裙/Dress Women Wears Ranking Men Wear Match

牛仔裤/Jeans Men Wears Ranking Trench Coat Match

羽绒服/Down Jackets Women Wear Brands Accessories Match

女鞋/Ladies Shoes Which Belt Brand is the best Men Stylish Match

制服/Suits Down Jackets Brands How to tie silk scarves

帆布鞋/Canvas Shoes Men Shoes Brands Men Suits Mix Match

公主裙/Princess Skirt Leather Clothing Brands Tips on Men Wear Match

鞋/Shoes Suits Brands Suspenders Match

Vertical Site Picture

明星衣橱/Celeb Closet 连衣裙图片/Dress Pictures

服装搭配网/Mix Match web 裙子图片/Skirt Pictures

男装网/Mens Wear 服装搭配图片/Collocation Pictures

淘宝网连衣裙/Taobao.com 灰色大衣搭配图片/Trench Coats Collocation 
pictures

中国男装网/China Mens Wear 拖鞋图片/Slipper Pictures

服饰搭配网/ Dress Matching.com 女鞋图片/Women Shoes

网上买鞋/Online Shoes Store 哈伦裤搭配图片／Haren Pants Collocation

买男装去哪个网站/ where to buy men cloths 貂皮大衣图片／Fur Coat Pictures

男生服装搭配网 / Men cloths Match websites 西装图片／Suits Pictures

男装网站 / Men’s Wear websites 女式凉鞋图片／Women Sandals Picture

Data Source: Baidu TanXing 2014.07-2015.06

Non-brand keywords



How Louis Vuitton takes advantages of searches for pictures

After	a	search	for	«Series	2»	on	Baidu	
Images,	a	mosaic	is	displayed,	showcasing	
the	collection	for	3	seconds	before	
displaying	various	images	selected	by	Louis	
Vuitton



Street
shoot
YOY 
30%

Mix& 
Match
YOY 
25%

Mix	&	Match Bespoke	/	CustomizedStreet	shoot Fashion	weeks

Fashion users are seeking for more inspiration and lifestyle content

Data Source: Baidu TanXing 2013.08-2015.06

40k/
day

30k/
day



Key Opinion Leaders & Fashion designers

850K
Per

month

500K
Per 

month

X8 X7

MA RUI JI CHENG

KOLs and designers are playing a more and more important role

Data Source: Baidu TanXing 2013.07-2015.06



700K
Per 

month
X9 X12

Celebrity fashion is gaining attention greatly in recent years

Data Source: Baidu TanXing 2013.07-2015.06



2015 Handbags Trends 
Preview
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Data Source: Baidu TanXing 2014.01-2015.06

Handbags search evolution
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81% Encyclopedia

Picture 41%

49%

Baidu Platforms

Data Source: Baidu VIP Index 2014.07-2015.06

Branded keywords are dominant in Bag Category
Educational and Visual content is required by users.   

Branded

Keywords

Non-brand product 19%



Product IWOM

包 / Bag 女包品牌大全／Female Bags 
Brands

钱包 / Wallet 钱包品牌 / Wallet Brands

包包 / Bags 男士钱包品牌排行 / Men leather
wallets Brands Ranking

女包 / Female Bag 女包品牌 / Female Handbags
Brands

背包 / Backpack 名牌包包有哪些 / what are the 
famous Luxury Brands Bags? 

双肩包 ／ Backpack 包包品牌 / Bags Brands

拉杆箱 / Suitcases 背包品牌 / Backpack Brands

行李箱 / Travel Suitcases 男包品牌排行 / Men Backpack
Brands Ranking

皮夹子 / Leather Cards holders 皮包品牌 / Leather Bags Brands

时尚女包 / Fashion Handbags 男士钱包哪个牌子好 / what is the 
best man wallet Brand?

Importance of word-of-mouth for handbags

Data Source: Baidu TanXing 2014.07-2015.06

Non-brand Keywords



How Dior captures the interest expressed

Rolling	Multi-tab

Fixed	Picture	
+	

Sub-links

Fixed	tab,
Containing	Video	

and	Weibo

>50%	
CTR



Taking Advantage of Celebrities through Encyclopedia pages

CTR
8.6%

CTR
6~8%



Year On 
Year 

Growth
26%

70K/day

340K/day
240K/day

Festivals are becoming a present-giving moment for users 

Data Source: Baidu TanXing 2013.07-2015.06



Take Aways

· Mobile search is key, mobile experience as well

· Inspirational content is required to feed a sophisticated audience

· Branded keywords remain highly strategic and must be secured

· Celebrities and KoLs are also influential out of their owned channels

· Key festivals are not necessarily the ones you think


