October2015




2015 China Luxury Trend
Release on the 26™ of October 2015

18 months of data (January 2014 to June 2015)

More than 1 billion spontaneous searches queries analyzed

4 Segments covered (Watches, Ready-to-wear, Jewelry, Bags)

More 80 brands included

Exclusive data and indicators (search volumes, Click-through-rate, mobile share, breakdown by keywords)

Strategic dimensions analyzed (gifting trends and seasonality, influencers and Key Opinion Leaders)



Digital & Search Engine Market in China
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Mobile Search Trends Iin past Decades

"

557,0
500,1 CHINA
420,0
3556 )
3027 2015 Milestone:
2334 Almost 20% Chinese
netizen use mobile
117,6
504

2007 2008 2009 2010 2011 2012 2013 2014

Digital Luxury

008
BaichaE Group.



Chinese Search Engine Market
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Overview of Baidu Properties
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Luxury industry search volume grows steadily at double-digit

Daily
Searchers
70%
Luxury Industry
60%
50%
2.0
40%
1.5
30%
1.0 20%
0] 0%

201401 201402 201403 201404 201405 201406 201407 201408 201409 201410 201411 201412 201501 201502 201503 201504 201505 201506

Mobile PC Mob%

o0 Digital Luxury
Bal @ ﬁE Industry including 4 industry and strong related life style words, eg, street shot. ( , rot ll)°



Search evolution broken down by segment

* Fashion experiences a stronger seasonality

* Watch remains the most popular segment in overall @ @ @

* Fashion is not limited to accessories (handbags) anymore
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A steady growth observed for RTW with peaks of interest at the beginning
of winter and summer

Daily Total
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Non-brand keywords take up half of RTW Category
Visual and Educational needs are required by users

Keywords Baidu Most Popular
Platforms
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Key intentions for non-branded searches

Bai'&'EE

fRImHEEZM/ Dress Matching.com
M_E3L&E/Online Shoes Store
SEEEEER RN/ where to buy men cloths
SEAERREEEFEIM / Men cloths Match websites
&ML / Men' s Wear websites

A7&/underwear Women Dress Ranking Mix & Match
=iREE/high-heels Men Wear Brands Ranking Cloths Match
WOM-—_ street snap - Channel RTW price _~General Query EEARHAE/Dress Women Wears Ranking Men Wear Match
1% Pictu’r’é’:::;::‘_:}}}lj/" \0%—\ °//If I 0% H{F4E/Jeans Men Wears Ranking Trench Coat Match
1% B o 9 \\\\\ //;0 v :s;y g P4iR/Down Jackets Women Wear Brands Accessories Match
Vertlsc;l e TR 7#%/Ladies Shoes Which Belt Brand is the best Men Stylish Match
HlAR/Suits Down Jackets Brands How to tie silk scarves
Ifl#p#E/Canvas Shoes Men Shoes Brands Men Suits Mix Match
4 F#8/Princess Skirt Leather Clothing Brands Tips on Men Wear Match
#/Shoes Suits Brands Suspenders Match
. Verticalsite Picture
BHE1HE/Celeb Closet E1<+BE /R /Dress Pictures
BRE=HEECIM/Mix Match web #EFE R /Skirt Pictures
E4Ek/Mens Wear fR%=12ECE] Fy/Collocation Pictures
== RIERAE,/Taobao.com IR RIIEBCE H‘/g ircet :(;ZSCoats Collocation
FR[ES%R/China Mens Wear ¥e4£E //Slipper Pictures

7#EE //Women Shoes
MS{CHEEECE R / Haren Pants Collocation
$BEZKAE 5 / Fur Coat Pictures
FE2EE] - / Suits Pictures
LZRREEE R / Women Sandals Picture



How Louis Vuitton takes advantages of searches for pictures

After a search for «Series 2» on Baidu
Images, a mosaic is displayed, showcasing
the collection for 3 seconds before
displaying various images selected by Louis
Vuitton

LOUIS VUITTON B S LOUIS YUITTO!
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Fashion users are seeking for more inspiration and lifestyle content
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KOLs and designers are playing a more and more important role

Key Opinion Leaders & Fashion designers - -
KOL —i&it)m 850K é
Per -
/

month A\

4

DA

" .

MA RUI JLCHENG

Digital Luxury
Group.




I years

N recen

tly

lon grea

ftent

lon IS gaining A

Celebrity fash

al Luxury

Group.

20G10¢

GOG10C.

700K
Per

month

D

¥0SL0C

€0G10C

¢0S10¢

LOG10C

¢Ly10C

LL¥1OC

O0l¥10C

60¥ 10C

80¥ LOC

VA 41074

0¥ L0C

GO¥ LOC

148141074

110141074

A0 41074

LO¥ 1OC

¢LeL0C

LLELOC

0L€10C

60€10¢

80€10¢

£0€10C

1211

BailNEE






Handbags search evolution

Daily Mobile
Searchers Share

Bag
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Branded keywords are dominant in Bag Category
Educational and Visual content is required by users.

Keywords Baidu Platforms

| Branded || 81. |Encyclopedian 49~
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Importance of word-of-mouth for handbags
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Picture

Ranking & List 1%
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Bag

Vertical Site price
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Product
74%
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stylish
0%

Channel
0%

Product

£ / Bag
A / Wallet
&8 / Bags

478 / Female Bag
B8 / Backpack

WEE / Backpack
HI+F4E / Suitcases

17258 / Travel Suitcases
23+ / Leather Cards holders
AJi=ZzE / Fashion Handbags

IWOM
LB REKE / Female Bags

Brands
B ke / Wallet Brands

BB mEHHT / Men leather
wallets Brands Ranking

Z B mhE / Female Handbags
Brands

ZhEEEEELL / what are the

famous Luxury Brands Bags?
BB Rk / Bags Brands
S &k / Backpack Brands

B MREHEHT / Men Backpack
Brands Ranking

FZE 5k / Leather Bags Brands
BB MEFYF / what is the

best man wallet Brand?
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How Dior captures the interest expressed

Diorjth 88 i {5 75 [ 35
Diorifi %8, HZEREIRITIFF ERT- 8% (Christian Dior)
F10465 01T B R, ¥NSHELRR, ST RE I DHER
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www.Dior.cn 2014-11 - R AR#E]
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Taking Advantage of Celebrities through Encyclopedia pages
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B Taoke Aways

search is key, mobile experience as well
contentis required to feed a sophisticated audience
keywords remain highly strategic and must be secured
are also influential out of their owned channels

are not necessarily the ones you think
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